



 

 

“We expect to grow and 
sustain our long-term 
position as a market-
leader” 

- Tamir Koch, 
Chairman

Welcome to our inaugural 
newsletter
Every month we will aim to provide a round up of news from the 
company, clients and industry.
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We enter 2021 best placed to 
capitalise on emerging trends in 
the music industry and I am 
excited to see that 7digital is 
playing an increasingly strategic 
role in facilitating the fastest 
growing revenue sources for the 
music business.   We have the 
technology platform, a  global 
music catalogue and the flexibility 
required to meet the needs and 
scale of our clients, who provide 
music that touches the lives of 
hundreds of millions of people 
around the world. 

The 7digital team made significant 
progress in 2020 in social media, 
h o m e f i t n e s s a n d a r t i s t 
monetisation, areas where music 
streaming is vital to customer 

engagement. In H2 2020 we 
signed five new contracts, 
including Triller and Apex Rides, 
four expansions and eight 
renewals. Last August, we 
launched eMusic Live to create 
the industry’s most advanced 
commercial live streaming 
platform, as reported in this 
newsletter. As a consequence of 
new contracts ramping up in 
2021, clients increasing their 
usage of 7digital's platform and 
deals in the pipeline, the Board 
envisages receiving incremental 
revenues from these customers 
and expects to report substantial 
year-on-year revenue growth in FY 
2021, resulting in operational 
profitability for the full year 2021.

CHAIRMAN’S FOREWORD: 

Driving sustainable  
growth in 2021

As we have stated, 2020 was a transitional year for us 
with significant progress made in the business in the 
second half. We’ve significantly advanced our 
business by refocusing the strategy, securing financial 
support and ensuring the right management team is 
in place to drive sustainable growth. So, I am 
delighted to say that at the start of 2021, 7digital is 
stronger, more focused and fighting-fit. 

Having achieved operational profitability at the end of 
2020, as predicted, we expect to grow and sustain 
our long-term position as the market-leader in the 
B2B space. We are proud of the global opportunities 
we can create in the industry, economy and society at 
large. Warmest thanks go to our staff and executive 
team, our shareholders and stakeholders. 

UPDATE FROM OUR CEO: 

Capitalising on significant 
market opportunities

Paul Langworthy  
Chief Executive Officer

Tamir Koch  
Chairman 

“In H2 2020 we 
signed five 
new 
contracts, 
including 
Triller and 
Apex Rides, 
four 
expansions 
and eight 
renewals“
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MUSIC SWELLS IN 2020 

Lockdown blues and a new wave of artists pitched entertainment sales sky 
high, figures show. And music streaming was by far the biggest growth area.  

Data from the Entertainment Retailers Association (ERA) show total UK 
entertainment sales hit a record £9bn. Revenues from music streaming 
increased by a staggering 15.5% to total £1.21bn, more than the value of the 
entire music industry in 2016. In all, over 80p per £1 is now spent on digital 
services rather than physical formats, says ERA. 

Separate figures from BPI, the record labels’ association, also show a big rise in 
music consumption for the sixth year. Audio streams rose more than a fifth to 
139 million. This year’s surge was fuelled by fans turning to music to survive 
lockdown and a new wave of artists. Streamed music is now the daily choice of 
all age groups, accounting for four-fifths of consumption, says BPI.  

TRILLER THRILLER        

Brazilian footballer Neymar Jr became one of Triller’s 
‘signings’ when he transferred from TikTok to be an 
official brand ambassador. 7digital signed a contract 
in November to power Triller – with 250 million 
downloads, the world’s fastest-growing social music 
video app. Neymar, who has 143 million Instagram 
followers, is posting exclusive content on Triller. In 
November 2020, the app smashed all pay-per-view 
pre-sale fight records when it livestreamed the Mike 
Tyson vs Roy Jones Jr bout. 7digital provides Triller 
with access to its global catalogue of more than 80 
million tracks by licensing its API for music sampling 
and full-length audio streaming. 

Learn more about Triller here 

MUSIC AND MENTAL WELL-BEING 

Studies by the US National Institute of Health, among 
others, reveal music’s wide-ranging benefits not just 
for mental health but physical well-being. In 2020, 
The Global Council on Brain Health predicted its role 
in promoting healthy ageing would grow and said 
music had ‘significant potential’ for all ages and 
fitness levels. And a report in the journal of the 
American Psychological Association even suggests 
music could aid the recovery of Covid-19 patients.

INDUSTRY NEWS & INSIGHTS

+16% 
Increase in revenues  
from music streaming 

+20% 
Rise in audio streams in 
2020

£9bn 
Total entertainment 
sales in the UK in 2020

This year’s 
surge was 
fuelled by 
fans turning 
to music to 
survive 
lockdown 
and a new 
wave of 
artists

https://polaris.brighterir.com/public/7digital/news/rns/story/w0lly6w
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7digital and top music agency HarrisonParrott are ushering in a new era for pandemic-hit artists and the classical 
music industry.   

With concert halls and venues locked down in 2020, it 
could have been curtains for classical performance. Then 
live streaming service Virtual Circle was born, a 
partnership between our joint venture eMusic Live and 
the agency. We are delighted with progress so far. 

The service launched in December with a full 
international performance by the Oslo Philharmonic to 
mark Sibelius’ 155th anniversary – other events followed, 
bringing Beethoven and Bach to deprived concert goers. 

As an exclusive online concert and music hub, Virtual 
Circle features performances from HarrisonParrotts’s 
300-strong roster of international artists, touring 
companies, orchestras and dance groups - powered by 
our eMusic Live platform. It also enables artists to get 
proper remuneration. 

“This is a project we have wanted to do for quite a while,” says Jasper Parrott, the agency’s co-founder and 
executive chairman. 

“We have always held the view it is important to consolidate the digital world, not least because there is too much 
material circulating out there for free, which undermines the value and standing of the artists.”  

In addition, eMusic Live hosted livestreams by emerging 
artists such as Nathan Storey, WANYI and Dirty Blonde in 
2020. In 2021 we have plans for hundreds more shows 
and expect eMusic Live to add £millions to 7digital’s 
revenues. 

“We have good partners in eMusic and 7digital who 
handle the technical aspects and are working hard to 
create a strong sense of direct communication between 
the artists and the public,” says Jasper. 

For info on upcoming events:  
https://www.harrisonparrott.com/virtual-circle 
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“Our ambition is to invest 
in content and make sure 
the artists will be 
remunerated to a higher 
degree than others are 
offering at the moment’  
- Jasper Parrott

SPOTLIGHT ON VIRTUAL CIRCLE: 

As featured in the Financial Times

Read the full article on 
www.ft.com

We want this newsletter to be as valuable as possible so please share your feedback 
and suggestions to help us improve. Contact us at 7digitalIR@luther.co.uk.

mailto:7digitalIR@luther.co.uk?subject=Feedback%20on%20Investor%20Newsletter
https://www.ft.com/content/67595b40-7690-4cff-ac42-71c6eaa3f23e
https://www.harrisonparrott.com/virtual-circle

	As featured in the Financial Times

