
 

 

 

STRONG START TO 2021 SETS    
7DIGITAL UP FOR EXCITING YEAR 
In this month’s issue: 7digital has been building momentum in core, high-growth industries leading 
to a very positive first quarter. Exciting new contracts and key renewals have set us on course for 
strong growth over the rest of the year. We take a closer look.
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It is a great pleasure to be able to say, amid a period of economic un-
certainty, 7digital got off to a flying start in the first quarter of the year. 
In addition to the contracts mentioned in our previous 2021 investor 
newsletters, we added two new customers to our growing roster and 
signed renewals with a further three customers. We are delighted by 
an influx of new business with high revenue visibility – read all about it 
in this issue. 

We’ve welcomed another new client in the key target market of home 
fitness. We may be slowly emerging from regional lockdowns but 
there is no going back from some lifestyle changes caused by the 
pandemic. This particularly applies to home working. Which means, 
our home fitness companies will continue keeping us healthy, ener-
gised and connected.  

Meanwhile, our new contract with Finnish company Viihdeväylä Oy- to 
support its Maestro Pro offering - demonstrates both the continuing 
international demand for our music platform, and the commercial 
opportunities that exist around the world. 

We are excited to be expanding our customer base and delivering on 
our strategy, including adding to our list of home fitness clients – a 
segment we expect will deliver substantial growth. At the same time, 
we pride ourselves on the quality of our service and platform offering, 
leading to extremely high client retention as well as growth in con-
tract size and scope.  

Our high retention rate reflects 7digital’s success in fostering a loyal 
client base - we are proud these customers view us as their go-to 
provider for all their music needs. 

With term lengths of up to 36 months, the contracts signed 
so far in 2021 provide a strong base for our growth plans 
this year, support our revenue visibility going forward and, 
as we continue to expand our near-term pipeline, will con-
tribute to a highly positive outturn in 2021.

UPDATE FROM OUR CEO

LAST YEAR  
THE WORLD 
CHANGED

Paul Langworthy 
CEO
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The company has expanded its strategic position as 
the leading provider of music services to the home fit-
ness industry, welcoming another US fitness company 
on board. 

The new contract adds to the Apex Rides contract 
signed in September last year and FORME life contract 
signed in February.  

This 12-month contract is with a home fitness com-
pany serving the American market. The client will use 
7digital’s catalogue and API play-listing tool. Its instruct-
ors will be able to access a fully rights-cleared cata-
logue, seamlessly synchronised with video pro-
grammes and available on demand. This will eliminate 
the need for separate, complex or manual back-end 
processes. 

“These first quarter signings demonstrate the scope of 
this market and give us increased confidence to deliver 
substantial growth in any sector we target.”

Making it simpler to launch and grow 
the at-home exercise experience

HEALTH AND WELLNESS

“Our market-leading product for the 
home fitness sector is making it simpler 
for companies to launch and grow new, 
at-home exercise experiences”  

 Paul Langworthy, CEO 
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7digital to the fore in the background 
music market

MUSIC STREAMING

Another client, the world’s fastest growing 
B2B music streaming service, has renewed 
its 12-month agreement with 7digital for 
content fulfilment services from our extens-
ive music catalogue.  This customer’s plat-
form allows businesses to easily stream fully 
licensed music and curated brand-friendly 
playlists by genre, sound and business type.  

Additionally, we have signed a 36-month 
contract with Viihdeväylä Oy, a Finnish 
Company that enhances the joy of dining 
out with background music and playlisting 
curation for domestic restaurants through 
its Maestro Pro offering. They also serve a 
variety of retail, leisure and entertainment 
organisations - even cruise liners. 7digital will 
provide Maestro Pro with catalogue access 
based on its publisher and label clearances, 
as well as providing usage reporting. 

Maestro Pro is a tech offering 
specifically designed to hos-
pitality businesses. It’s cur-
rently used all over Finland, 
from the biggest chain res-
taurants to the cosiest of 
cafés. Combining high-quality 
music and entertainment ser-
vices like digital signage and karaoke in one 
innovative app, tracks can be pre-scheduled 
and played automatically or manually selec-
ted from a wide variety of curated playlists,  

giving customers an easy way to achieve 
desired moods at every moment around 
the clock.  

“7digital provides Maestro Pro a massive constantly 
updated catalogue of hi-res music that takes Maes-
tro Pro to a whole new level. 

“This is also a big milestone in our journey to be an 
international player,” said  Maestro Pro.

“ This exciting partnership with 7digital 
opens up new business opportunities and 
gives us the tools to exceed our customers' 
expectations.
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CLIENT RENEWALS

A strong client retention rate and 
repeat contracts are ensuring 
7digital has a reliable and con-
stant revenue stream from 
which to grow. In addition to the 
B2B music streaming service 
referenced above, we have also 
extended our relationship with a 
further two customers: 

• Ex Libris 
• Global Radio 

Ex Libris is the all-things-library 
Israeli software company foun-
ded in 1980 and Global Radio 
owns the largest commercial ra-
dio company in Europe. Each 
renewed their contract for a 
minimum of 12 months. 

Added to the other renewals and 
new contracts, 7digital has ce-
mented itself as the premier 
music platform provider. 

7digital            
cements as the 
premier B2B 
music platform 
provider

“These renewals 
layer on top of our 

new contracts 
which represent a 

strong start to 
2021 in Q1. As our 

portfolio ma-
tures, the future 

has never looked 
more exciting” 

Paul Langworthy, CEO
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