
 

 

BEYOND COVID –  
THE FUTURE IS DIGITAL 
Global lockdowns may be gradually lifting but the social and technological changes are here to stay. Digital 
offerings are supercharging growth in the music industry, creating new revenue streams, attracting fresh 
audiences and enhancing traditional offerings. From hybrid events to home fitness, we look at the staying 
power of 7digital’s key markets post pandemic – and how we are helping music to ride the digital wave.
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A year on from the first lockdown, sixty per cent of UK adults still work 
from home with over a quarter planning to continue post-pandemic, 
according to comparison website Finder. 

This seismic shift to the home front extends far beyond office and 
boardroom, however. It has permanently changed how we spend 
our leisure time and engage with the world. Now that lockdowns are 
slowly lifting, a majority of people who exercised from home during 
the pandemic, for example, say they prefer it – especially millennials.  

With change-enabling tech, a more virtual world of music, fitness and 
social interaction was always on the cards. But the pandemic 
hastened and heightened the shift towards digital music and created 
many new opportunities.  Incumbents were forced to adapt, while 
new innovators launched their own digital-first products and services. 
7digital moved swiftly to capitalise on this opportunity. Through our 
flexible music platform, we built solutions for livestreaming, home fit-
ness, social media platforms and many more, providing seamless ac-
cess to a global catalogue of fully licensed music. 

In this month’s issue, we look at the staying power of these new ser-
vices across key markets for 7digital. As we emerge from the pan-
demic, these trends are very much here to stay – and so is 7digital’s 
place within these segments. 

“Live-streaming will enable musicians to keep a 
connection with their fans. Rather than replacing in-
person gigs, online shows will continue to exist 
alongside them, providing new income streams to 
artists, without the limits on ticket sales required by 
physical venues.”  

- CEO Paul Langworthy in Investors’ Chronicle 

UPDATE FROM OUR CEO

Covid has changed how we 
work and play

Paul Langworthy 
CEO



Investor Newsletter May 2021

3

The future of 
performance: 
hybrid events 

UNDER THE SPOTLIGHT 

The power to enjoy the Oslo Phil-
harmonic perform the complete 
works of Sibelius to mark the 
great composer’s anniversary – all 
from the comfort of a living room 
sofa. The thrill of being transpor-
ted to Perth to watch one of Aus-
tralia’s best loved artists and even 
enjoy a one-to-one chat – all from 
the ease of the kitchen table.  

A year or two ago, watching a live 
international show as part of an 
online audience had not even 
crossed many people’s mind. But 
now virtual events are taking 
place on an unthinkable scale, having become a 
vital lifeline to artists and venues hit hard by the 
pandemic. 7digital’s joint venture eMusic Live has 
been at the forefront of this phenomenon, 
providing the most commercially advanced plat-
form to monetise livestreams.  It has streamed 
hundreds of hours of shows for more than 50 
artists from around the world, while also partner-
ing with management agencies and iconic ven-
ues. As live shows begin to return and tours are 
planned once more, artists and venues will con-

tinue to harness the power of vir-
tual events, which is reflected by 
the extensive pipeline in place for 
eMusic Live. 

One way this is likely to happen is 
through hybrid events. Hybrids 
combine traditional in-person at-
tendance and remote-virtual 
audiences linked via a streaming 
platform. By adopting this model, 
artists and venues can reach 
more people at once, offer multi-
phased ticketing and create addi-
tional fan engagement opportun-
ities. With livestreaming, it is pos-

sible to watch events anywhere in the world from 
wherever you are, making music truly borderless. 

Furthermore, statistics show consumers are in-
creasingly willing to stump up to watch their fa-
vourite artist. Recent data showed the average 
$3.75 for a 30-minute livestream in 2011 has ris-
en to $16.50. In late 2020 even Spotify began de-
veloping a ‘Virtual Events’ feature. With big players 
taking notice, it seems certain the hybrid event 
will become a permanent fixture. 

eMusic Live has 
streamed hun-

dreds of hours of 
shows for more 
than 50 artists 

from around the 
world, while also 
partnering with 
management 
agencies and 
iconic venues.
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Pop star Ivri Lider hosted Back to Stage with eMusic Live in April from the Wohl Amphitheater in Tel Aviv. 
Lider is one of the most suc-
cessful Israeli artists of his gen-
eration and has recently starred 
as a judge on The X Factor Israel 
and The Voice Israel. Featuring 
his greatest hits, this was the 
first ever live-digital hybrid event 
to be streamed out of Israel. 
Tickets for the in-person show 
were sold in Israel but virtual 
attendees could buy tickets out-
side the country. 

How eMusic Live is leading the way 

UNDER THE SPOTLIGHT 

This month, multi-award-winning Australian icon Tina Arena chose the eMusic Live platform for her 
global livestream event Enchanté – The Songs of Tina Arena. The live tour kicked off this month at the RAC 
Arena in Perth. Tina has sold over 10 million records world-wide, won several awards – including seven 
ARIAs and two World Music 
Awards - and is one of Aus-
tralia’s highest-selling artists.  
Enchanté was the first livestream 
performance hosted by eMusic 
Live from down under. Global 
fans had the opportunity to 
stream the concert in real time, 
and the option of a VIP package 
featuring a personal Zoom and 
live chat with Tina herself.

STREAMING GLOBALLY FROM DOWN UNDER 

ISRAEL’S FIRST EVER LIVE-DIGITAL HYBRID 
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INDUSTRY NEWS AND INSIGHTS 

Privacy, personalised programmes and be-
spoke music playlists to motivate, inspire 
and increase enjoyment. These are just 
some of the virtual gym’s advantages over 
its bricks-and-mortar cousin. It’s why 7digital 
has built a market-leading music solution for 
the home fitness sector, providing access to 
a fully right-cleared music catalogue that can 
be seamlessly synchronised with virtual 
classes or available on demand. We have 
made strong progress to date, adding a new 
US client to the roster just last month, in 
addition to contracts with Apex Rides and 
FORME Life. 

And now a majority of people who turned to 
home gyms during lockdown are perman-

ent converts, according to recent studies. 
Management consultancy McKinsey reports 
the shift, in which “digital-enabled fitness 
and exercise communities take centre 
stage”, was bigger than first thought and 
“likely to become permanent”. 

Other surveys show users regard home fit-
ness as a welcome innovation. Of 76 per 
cent of UK citizens who tried home exer-
cising, 66 per cent preferred it, according to 
The New Consumer. Among millennials the 
number was even higher: 82 per cent 
switched and 81 per cent liked it better. 

Molly Passantino of broker TD Ameritrade, 
said: “There’s also an element of uncertainty, 
people are likely questioning how gyms 
would work in the post-pandemic world.” 

Fifty-nine per cent of Americans surveyed by 
TD Ameritrade do not plan to return to their 
gym. More than 56 per cent said the pan-

demic helped them find more affordable ways 
to fitness and a healthier lifestyle. 

The home gym is only just warming up, with new 
innovations likely to 
further enhance en-
gagement with exer-
cisers. This is where 
music comes into its 
own as part of a ser-
vice or offering. As 
lockdowns ease,   
7digital is excited to 
report further devel-
opments in this    
sector.

Home fitness is here 
to stay, studies find 

7digital 
has built a 
market-
leading 
music 
solution for 
the home 
fitness 
sector
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